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Abstract

This research aims to study and test advertising on the Facebook platform. Case study
of the DNA Garage store in creating awareness among consumers and make the brand have
an identity and be known on online channels. To study the effectiveness of advertising in
the form of consumer participation on Facebook and to study the number of cars used by customers
comparing before and after advertising on the Facebook platform. Collected experimental data
using advertising media through the Facebook platform for 30 days by examining the effectiveness
of advertising in creating brand awareness and creating participation including the number of cars
that come to use the service. By dividing advertising into four campaigns consisting of Photo
Album, Video Reels and Image Ads, the experimental results were analyzed. The results found
that creating one advertising campaign in the form of images to introduce the store’s products
and services can increase reach. The number of impressions Brands should advertise in the form
of Video Reels because they can create more engagement and reach than other forms of
advertising. When all four campaigns are created, the number of followers and likes on the page
can be increased. And there is an increasing number of cars coming to use the service at

DNA Garage.
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winzshusiumaasaulaaei wazfvenuaulaluile Ssuuuieuhouagldouasan awnsn

'
-

uaavgUmwldvaegy Tifiansusidonlosioiuls iafiduaazdlasansovuusuddedu dnas

U

uaneluinindnanlnadu q

POULDANISINY

mM3TeuiudnsUssininazolasunuuinsinaeeiiu DNA Garage svuiudnuniy
ngugndmaniifianuaulalumsanudssosudidungumeanseny 25-40 ¥ fflanudusauuas
adnmnaylusosud uazuungunannussssud e ANNE BN LA NN RNENTIOUSUAS
nmsganthys Tasfunguiihmneiiondvegluwauunybuazniomnamiues Taofiduldiiudaya
wazdineilawansiines DNA Garage Tutavszwineiuil 24 finAn-26 ey 2566

A5ALHunw

sAdeilifunside BenaanelassnugUuuy A/B Testing ila@nenuszansnavosmslasan
v (Facebook) Aamsasenasuiiiauilna (Awareness) wazviliuusudimauunas
fuidnuugesmessula iafnsnuszansuavasmevilasanlugyuuomsiiausin (Engagement)
gaviu3lnamemaiin (Facebook) uaziieAnsnduiusasudifinsdnanlsiusnssasgnéSouiioy
nounaznavn v lasanuuuwanwasuwsn (Facebook) lawiideldifudayasnnavilasan
U Facebook Ads Manager 9azdnifiudoyamsiinfenasasndnunuma nsidsniiduson b

o

mafnmdnnuzessnsudidsnldusnawsvnnmahlasan §idelddailavannidu 4 waswy
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(nwil 2-6) saanisdu 6 Twad TaedavihlugUuuuvsedaiiugnw (Photo Album) Video Reels Wag
Image Ads F9if3duld@nsnguiimaneriunMsiusTaesgniuazmsEnsunAafitisdoian
Duwwmslunseenuuugalzsaniuudazzluuy uazivuessizesimanudisalunmahyalasan
Tuwsazgluunmainguszasdseseniddoly dell 1) Tawanlunsademssud Teefisanmsiadu
2899 UIUMIIENES (Reach) MIuUaAINA (Impression) Iilasannifunanyiaaomssu 3w
Fefieumansasdaiianasisaludnnulishng 20,000 afsuaziuauauadnlwad (Click) lisnh
20 A 2) Tudumsfidausn idsldivuaddoisesanuduialasldan Engagement Rate
Foifumdiailétassiuanuaulanazmaisdevesgldviotszmndeidovvdsuaniyiign
weuwsuuuwanasy TaugAdeldmmuamanusiSavaslasantyiien Engagement Rate fisnnni
10% 3) Swnusasudfdanlduinms §idefianumenisdosasudiidanlduinmsiumeiluy
Segment fild¥inlaman fdmsfivindunnnni 10% nnseamsdnlsuimsteumahlawan §3de
I#lFszznanlummasssifiuszozina 1 1oy InsBuifudoyadeudiuil 24 funeu 2566 Fv
26 WIBY 2566 wAsIINAugAMIMAREvEITeInhdeyaildnagnalasuendayamaingussasd
POWIUINE

FACEBOOK PAGE
DNA GARAGE CAMPAIGN

| | ! !

CAMPAIGN 1 CAMPAIGN 2 CAMPAIGN 3 CAMPAIGN 4
AWARENESS ENGAGEMENT ENGAGEMENT ENGAGEMENT
ALBUM PHOTO ALBUM PHOTO VDO REELS ALBUM PHOTO VDO REELS IMAGE ADS

awii 2 Tassadegnlasanlunmaasy
#i1: Facebook Page DNA Garage Ratchaphruek, Nonthaburi - Comprehensive Car Services including
Wheels, Tires, Shocks, and Brakes (2023)
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oA DNAGarage 1w wuny3 daudin swsosud e
WA ATUNT
Posted by Garet Warattaya
4d-Q
#HappySongkranDay o3
mingndiwlnudasnis Service sosudwaagmiin Wits
#DNAGarage ﬁm_?ua'lfﬂﬁni'u &0 19 WA 929819 Mimarfusu
ga Inanuds axlsiAgiusasudaninlduuy I sauduan 1
wounquanm ldlans 8 .uviq'lﬁn‘mvuﬁ‘tﬁm aule
Yin wane inu s ldasedy siuleWdliias 1das 1
> iwendunwuiuluiui 17 mwsu... See more

Opens in Messenger ‘ ® Send message

awit 3 galzsanluwesndad 1 Tuguuousesgnm
#in1: Facebook Page DNA Garage Ratchaphruek, Nonthaburi - Comprehensive Car Services including
Wheels, Tires, Shocks, and Brakes (2023)

DNA Garage 51wans wuny3 aa E ‘
A - oo o i x oo
ona DNAGarage svmans wwny3 dousin svesosud 1da wiin rasooud 1 win Anuees
T wee asnees '
Posted by Garet Warattaya
29 Mar - @

Civic e:Hev RS 2an5nvngus 1dzan1 DNA usiaiiinszuy

- @0 G-Forged GF05 19" Spec Front 8.5 ET+38 Rear 9.5 ET+40
« #73 Michelin Pilot Sport 5 235/35/R19

- T#aanin H.Drive S-Spec

- dnlSuumnuaifonds HardRace

- fwmhedue... See more

® Send message

awit 4 galasanluweswad 2 Tugtuousesgnwuazidlosa
1/71#’): Facebook Page DNA Garage Ratchaphruek, Nonthaburi - Comprehensive Car Services including Wheels,
Tires, Shocks, and Brakes (2023)
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WA ATNS
Posted by Garet Warattaya
24-9

Honda City Hatchback fugausisasusufiiiem Tugiu 11

- i Rays Gram lights 57C6 TIME ATTACK EDITION
- 83 Bridgestone Potenza RE004 205/45R17

- aanin Tein Street Advance Z + EDFC ACTIVE
- qmumm‘h Maserati 6 pots / was CTSV 4 pots

. See more

2$nen 1W0leunswd na: g an-1onu

Twagns

Tugiu!! Honda City Hatchback DONTURUNIIAY --

Opens in Messenger @® send message ‘ aulsamnimaanInsian!! - guisndn

mwi 5 galasanluwanilyi 3 Tugduuuzesgunmuazialeda

#in1: Facebook Page DNA Garage Ratchaphruek, Nonthaburi - Comprehensive Car Services including Wheels,

Tires, Shocks, and Brakes (2023)

ora DNA Garage smmanyd uuny3 dauiin swsosud Tia
T e annees
Posted by Garet Warattaya
aApr-Q@
& aanTwddil Sadnwivou &
%X fisn33: DNA PHOTO CONTEST >> DNA snmmﬁuuuu‘lm?

L4
o Fmaymiszmanmdinsaoudsulusazesgm szdinlminn
aifiquiiuyey wisduguiilaguiit1é

#uans137a Ambient Light Universal 3ad1 8,900 um w... See more

Opens in Messenger ‘ ) Send message

ora DNA Garage shmwansf uuny3 dauiin sresnoud 1ia
""" WIA ATUNAT

Posted by Garet Warattaya

4Apr-@
& sans il Saduwiveu &
% fianss1 DNA PHOTO CONTEST >> DNA wasqauiluuuy lnu?
-4
o wayniszmanmdrssasudaulusasasq sxdglwinn

anwinguiurey wiadugUiiiagudn la

#uans197a Ambient Light Universal 3af1 8,900 um w3a naasmiin
70mai Omni 64GB wianans 4G Hardwire Kit yadn 8,080 um
(@anathalaatanilsd: @)

0 : . e - X T .

Fmaynire ud ladine ladTna uazuysInaInadil (Asanilu
ae1snuz) nagudrasnvasqaldinadionsss Tasdlunnene
wwzsoaudnitiu 1au/1gU usas

P ]
o Uszmananawe DNA Garage uii 11 mnsu 2566
Y & ... o - -~
narinsandu mwlwuiignlameiuige uasimandniasy Su
ialuiee @ @
> - > - & dv I 2 N -
*dmiudlyadszdanninniinminiu uazbisunsouanwas

uduanldaz
- o 5
B ) T
mamaiiienssuig ynidauus agaunadnan i lali
naa

#DNAGarage #5musissn #lszausud #udasuauiiin #ladine
#urfIna #auiionssy #5mayn

mwil 6 galasanluwanwi 4 TugUuuuzssgnw

ix1: Facebook Page DNA Garage Ratchaphruek, Nonthaburi - Comprehensive Car Services including Wheels,

Tires, Shocks, and Brakes (2023)
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WaN15398

meluSesmadnndssindnamemslasanuuuwasnauwedn : nadfnw 51u DNA

Garage \unuiduiBenaasy lnsnsigalasandsluudasyalasaniiingussasd lunmsidedn
uansieiu sansaduundunan e ldasuandunsed 1

a199i1 1 wamsiivdayamsideu

Campaign |3Uuuy Budget Reach|Impression | Click [ Engagement|Share| CTR CPM | cPC
¢ (Bath) (Bath) | (Bath)

Campaign 1| Photo | 700 |73,969| 74,313 15 0 19 [ 021% | 8.62 4.16
Album

Campaign 2| Photo | 700 [19,992| 36,853 257 3,061 52 | 9.63% | 17.96 | 0.19
Album

Campaign 2| VDO 700 (16,680 21,906 189 9,802 24 | 199% | 30.33 | 1.58
Reels

Campaign 3| Photo | 700 23,448 41,565 496 4,576 81 |11.72%| 1529 | 0.13
Album

Campaign 3| VDO 700 |26,448| 38,134 324 14,048 16 | 3.00% | 16.85 | 0.56

Reels

Campaign 4| Image | 700 | 7,286 10,888 13 304 5 3.21% | 61.01 1.90
Ads

v
=1

NN 1 SnsagUnamTIelasuenmaingUssaedaesnsdduld deil

1. Yszanduasavnslasanuumsiinsensasmssudieuusud Tugauanwaf 1 Foiu
mMIuuzhAuAILarUINNI20995IU DNA Garage wiumahlasanlugduvvassgdnn §33s
Iaranuagalumsrilasanlusuzssnsaemssuilimeimuadnnumsidiie (Reach)
nMIuanswa (Impression) [laisndn 20,000 ASILarFIIUNMIARN (Click) Tusndn 20 A&n
Touwadwsildeanantumahlawanyeil fdwumsdideiunu 73,969 afs Fnoumsuansua
74,313 a%e mandndwu 15 AN

2. Yszandwazasmavhlasansdenmsaiemsdiausu slu'*qmmmﬂnﬁ 2 3 uaz 4 laefimsin

o & ' & v = & 1 o
Aanngsalunslasaniunsiivioyasey Engagement Rate Fuifudriildlumsiawalulamson
fifpanssimafisiusin lnegide [faanied Engagement Rate [§7in1nnd 10% gvlumauasiley
i 2 galawanmMaiinanssnuzsasud HONDA CIVIC wisdumaihiausnsnnusvsnsudiungaooy
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sapufTINANaTY (C-segment) v DNA Garage Hrnwdipsnszensgugndnlusasudaun
fonan sumavhlzsaniuguuuesdaiugam wa Video Reels S9fidnuey Engagement Rate
Tustuuusevdaiuglamiien Engagement Rate agil $p8az15 JULULYDY Video Reels piifispas
59 dasnyauaNtai 3 galawanmsanusviieanussnslungusasus Honda City Seifiusasud
gwaLdn (B-Segment) F9ifusnsudlusuaiimehudasmssensgugnisuiisiuuas ey
whil Aumavihlasanluguunveedatiugnw uag Video Reels @vilizay Engagement Rate

TusUuuupavdatugunnilen Engagement Rate agjfifowas 19.5 JUuUUDBY Video Reels o]

U U
1%

i
fowaz 53 hogauanwad 4 9 Tugafanssusmayn DNA PHOTO CONTEST dsluuauiail

=

pldidanmavhawilvinnu 1 sumwidunisluslussesianssmdossisualduldnmwiiuaned

a1

nAmMluNITINEYNLATTBUIIATEYIEEEIMMITINEYNTINTIIEasBuas 9 pavianssndeien
289 Engagement Rate ptifisauay 4
3. UszAnduamuiusasudndanlduimamaemavlasan §3deladmafivdeysdunu

{ va o v oo

M3 lTUsnNsevIasudlusuangaTe ldiaanin lunisvinlasan ansavendunisiindueey

U

v
= v

msdnlsusnmslusasudawanansiiisgudeionaz 118 uazlusapudsuadniinduiovas 60
Tasaguwalddmailasanddulunsifiniuressasudiidmnlduinnsluiu DNA Garage
WeuBauifisumuznasosud wuh sosudluzinanaie (C-Segment) fueamsudnldusmanaean
Tovhmslasaniigsnisosudlusuiaién (B-Segment)

gyluazailsena

v
S

uidmeasvifiingUssasAiiefAnmndszaninasasmslawanuumsiindemsaienssus
Wiuslne washlVuusudiishauuazfiuidnuugosmvesulayl Ansuszandnaevmehlawan
Tuguwunsfidwsmseviuslnamemsin waziieAnmanusasudiiiingdnanlduimssesgnén
Wisuiisunousazndemailasanuuunaswasunesdn lasdusevnsade msfuideuuud
pAvelddmihaalasansiu 1 wasnwalugluuveesgdnmiedunsuuzshiuduazuinms
gp9mMeiu Sefiuoansidnde (Reach) uazuaAMIUAAIHA (Impression) figeduann dvaoandavriy
QUL AYINIEI M ITUIVBILUTUA Fenpaadauiueiduzey Himyansyah was Noviandi
(2021) Tamiewzegnsdsnslasanuumsinamansaaismssusiisduiilaunsudldihiauauas
TusTundudlvsioangmann (Aderemi, 2015; Ertugan, 2016) uazdifuiadesiaddnlunsas
ANNANRUSITIINgNA LA WAnau (Ertugan, 2016)

MUNTEIINSAEIUIIN (Engagement) WIUMSHTIUIUNNGAALAR LaAvANNAR LT
mafishunnuazmadnii wud uuulasanildnaneuiudfign fe galasan Video Reels Sugan
winanNaulslumsuaasdud lnemsldialenfidlemuazaladiduiendnunivevgsiasnsud

UR 44 aodui 2 IFeuIWIBU-Onueu 2567 91




msAnpUs:answamslusnnuulwanwasuisdn : nstiAne $1u DNA Garage

Foazaeanuaulazasgnénuaziinlamalunmsmeduilunaaiulsziusud Seaoandneiuuudn
M3¥h Video Reels (Thongsuk, 2022) iumsiadlafidamuazaladiamzassgsiesnsud a¥w
amuaulauaziinlemanoiudluaannsasus B-Segment fifluannagefigalulszmalne galaman
fildnafifign Ao wANwny Video Reels Bovmsusviiornuaipslungasnsud Honda City fitfiu
wandusilunguiiiisenndoeiuingussavdsavnsvensgugnénlungui usnand Tawan video
Reels tAznfumstinanssouslusosud Honda Civic Aldwafiuiu Juuuvduildnafisuiu Ao
Tasanuuudatugunmm Tnsgedaiugunmluuesymsussifiornumsaslungusosusd Honda City
wazlunanalawanmsiinsussauslusasud Honda Civic Hasaivanudidiusindmee
fnwazioaduilunw dowaligzunagnla uaavanuAniiu wazasumadeyamniu dodu mald
LY Video Reels uazdatnglamluuanwalasanuumsin Tasliemnadmduiuanmhaulazes
ilemuazenumenadasiunguihvane Wuavdlsznavfitdnlunsaemstiduhunaziiinlama
Tumaneduilunsasasudsesszimalng

fusnusasudiidanlduins nmsAnmndoyasonmesasudlidl 2565 wui sapud
Tunga B-Segment uaz D-Segment fizanmsludszimalvage usmslduimsluiu DNA Garage
Tasngusasusiislasanszunasonandoligeann Seiigidudenngusasudmanilumahdslawan
waziileyaspynlawanaanly wud sosudlungu B-Segment uaz C-Segment fimsasumudayauas
msldusmainduatnoann sumneien mahmaaamadedemiviiuiiuusudezdasiinuauls
seARSDYTU Copestone (2021) uaz Kovacs (2023) lénamuiiniiindr umumwihiisesmsinsaae
Boidombildhineguissmaviligniauleadudasmsuasdnaulage fud/uinms mausnmsh

NIRAIALTI LW TININA IUNITEFINANNTNRNUS AR waznsadvanNUudedalWiAinduiy
LUSURDNANE

FDLAUDLUL

1. MmafnuazUuUpiuduazuimslidmsudidunumeddglunmadudihlunisuts
sopud mafnsfumuazuinisiul tedhlamsudlmiussimnnuinsneusussanudesmzesgnim

Ly

2. fumdszdvsuddnmgeuazdasmansdndulagenge silinslasandeeidoyadaau
aasaN@atuLarinmiunsinaulate

YR

3. dafansandanayniduisasmsfivjaniusifuazaenegugnalunguanaulannues

U

snsudimITNiuLazianiisulszaunisol

4. myRveanafhuedaviientiodlaemusdosnsuazenuaulazesgn oL SR wW
UM IRTIRUANNABINNS
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