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Abstract

While OTOP products have received more interest from domestic consumers. Many operators
still neglect to add value with packaging design. This research is therefore designed to study the
packaging as a means to add value to their products. The study focuses on expert opinion and
consumer satisfaction surveys. In order to analyze the dimension of adding value by packaging

design, statistics, average satisfaction (X) and standard deviation (SD) are used in data analysis.

The statistical test results indicate that the target group has a high level of satisfaction
in all aspects. That means all 6 variables can be used as a design criteria to add value to the
product ranking from the most to the least as follows; Functional benefits, Aesthetic, Material
value, Price, Confidence in the product, Originality. Moreover the «Total Value Added» variable,
which is caused by the sum of all 6 variables, has a high level of average satisfaction. So it may

be pointed out that it also can be used as a design criteria to add value.

Keywords: packaging design for marketing and communication, value creation by packaging,

local cosmetics, OTOP product of Thailand
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