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Abstract
  The Halal logo is an important marketing strategy, especially for the Muslim market in 
which consumers increasingly demanding to consume the product with Halal logo. Therefore,
the entrepreneur is responsible for understanding the marketing factors that affect the consumers’ 
confidence via Halal logo. This study aims to examine the marketing factors of Arab consumers 
in Malaysia on their confidence in Thai Halal logo. The results reveal that food safety and health 
concern factor and brand factor have positively influenced on the confidence in Thai Halal logo. 
From this point on, the entrepreneur needs to make some great adjustments based on the factors 
mentioned above for creating business opportunities and expanding the market in the future.
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