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Abstract

This research aimed to study (1) the levels of quality management, market orientation, 

and organizational performance, (2) the levels of environmental uncertainty, and (3) the 

quality management and market orientation that affect the organizational performance of 

small and medium-sized enterprises (SMEs). The sample size was 1,200 entrepreneurs and 

the data were analyzed by computer program. The findings found that most respondents 

were male, aged between 41- 0 years old with a bachelor’s degree or equivalent, and a 

retail enterprise with an investment of -10 million baht with 2 -4  workers. In general, 

the quality level of management was quite high with the highest mean for products and 

services’ design. The market orientation displayed a high level of mean with the highest 

score for customer responsibility. The operational performance showed a rather high 

mean with the highest score found in quality of results. The environmental uncertainty 

also registered quite a high mean with the highest score for customer. Importantly, the 

Structural Equation Model (SEM) was applied to investigate the two factors of quality 

management and market orientation that affect the operational performance of SMEs. 

The basic statistic results indicated that this model was correlated with its collected data. 

Moreover, the quality management had a direct effect on the market orientation, and the 

market orientation had a direct effect on the operational performance.

Keywords: uality Management, Market Orientation, Organizational Performance, 

 Environmental Uncertainty
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 SMEs  

 ( uality Management: M)  (1) 

 (Marketplace Environment: 

MkPlaEn) (2)  (Manager’s 

Knowledge: MagKn) (3) 

 (Role of Top 

Management and uality Policy: RoleTop)

(4)  (Role of the uality 

Department: Role ua) ( )  

( uality Training: uaTra) (6) 

 (Product/Service Design: 

ProDe) ( ) 

 (Supplier uality Management: 

Sup ua) ( )  

( uality Data and Reporting: uaDa)  

( )  (Employee Relations: 

EmpRela)  (Market Orientation: 

MO)  (1)  

(Intelligence eneration: In en) (2) 

 (Customer Satisfaction: CusSat) 

(3)  (Responsiveness 

to Customers: ResCus) (4) 

 (Responsiveness to Competition: 

ResCom)  

(Performance: PE)  (1)  (Financial 

Performance: FinPe) (2) 

 (Market/Product Development: MkDev) 

 (3)  ( uality Outcomes: 

uaOut) (Carter, Lonial and Ra u, 2010  Ra u 

and Lonial, 2010  Ra u, et al., 2000) 
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  1 

 (Structure Equation Model) 

SMEs   

 

  -   4 .  

 62  -  

  

 -   ( 2/df) 

 4.1  

 (Absolute Fit Index) FI  . 46 

 A FI  .62   CFI 

 . 1  NFI  . 1  

 (RMR)  .14  

 

 

(RMSEA)  .24   

 

 (Relative Fit Index) 

  -   

13 .6  3   -

  

 -  

 ( 2/df)  2. 0 

 

 (RMSEA)  

.046   

 

 

  

Test statistics

1. chi-square ( 2) 4 . 13 .6 - - -

2. df 62 3 - - -

3. p-value .000 .0 2 > 0.0

4. 2/df 4.1 2. 0 < 3.00

. FI . 46 . 3 > 0. 0

6. A FI .62 . 61 > 0.0

. CFI . 1 . 6 > 0.

. NFI . 1 . > 0.

. RMR .14 .040 < 0.0

10. RMSEA .24 .046 < 0.0
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 (Relative Fit Index)  CFI 
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 (Absolute Fit Index) FI  . 3 
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(RMR)  .040 

 

Standardized 

estimate

S.E C.R.
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