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Abstract

This research objectives were to develop characteristics indicators of export market 

orientation (EM ). A quantitative method of analysis was employed for a total of 2  

Thai processed food exporters by multistage random sampling. Data was collected using 

-point likert scales in a questionnaire with 1  items, and analyzed by first-order and 

second-order confirmatory factor analysis (F CFA and S CFA) using a structural equation 

modeling approach. The results demonstrated that the characteristics indicators of export 

market orientation consisted of three latent variables, including export market intelligence 

generation (ExIntel), export market intelligence dissemination (ExDiss) and export market 

responsiveness and coordinating mechanism (ExResp). The test of the S CFA model

implied that three latent variables were a good fit for measuring the export market orientation 

construct. There were several indicators of goodness-of-fit which indicated a good fit : 2 

 10 .1  df   p  0.000 NFI  0. 2 NNFI  0. 4 CFI  0.  RMSEA  0.03  RMR 

 0.02  SRMR  0.033 FI  0. 4 A FI  0. 4 . The composite reliability values were 

between 0. 2  and 0. 1, in which all CR values were above the suggested minimum of 

0. 0, and the average variance extracted values were between 0.36  and 0. 66, in which 

most of the AVE values were above 0. 0. The goodness-of-fit indices indicated that the 

research model was congruent to empirical data.

 Export Market rientation, Processed Food Exporter, Characteristic Indicator
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 Barlett’s Test of Sphericity 

Chi-Square  363.2 1  

 10   p  0.000 

 .01  Kaiser-Meyer-

lkin (KM )  0. 20  

 ( air, et al., 1 :  

  , 2 : 24)  Measures 

of Sampling Adequacy (MSA)  
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 Initial Eigenvalues Extraction Sums of Squared Loadings

1 . 20 .46 .46 . 20 .46 .46

2 2.0 13.6 3.16 2.0 13.6 3.16

3 1.020 6. . 63 1.020 6. . 63
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   t-value  

  

2

 ExIntel1 0. 0  - - 0. 4 0. 3  0. 3

 ExIntel2 0. 20 0.022 42. 2  0. 06 0. 2 0. 2

 ExIntel3 0. 3 0.023 36.332 0. 1  0. 04 0.33

 ExDiss1 0.642 - - 0. 2  0. 3 0.633

 ExDiss2 0.644 0.024 2 .3 3 0.6  0. 11 0.442

 ExDiss3 0.436 0.03  11. 41 0.2  0. 0  0.266

 ExDiss4 0.610 0.02  21.2 3 0.614 0. 4 0.442

 ExDiss  0.61  0.02  21. 0 0.6 6 0. 10 0.44

 ExDiss6 0.3 2 0.03  . 00 0.1  0.421 0.261

 ExDiss  0.64  0.041 1 .6 1 0.3 3 0.62  0.4 1

 ExResp1 0.6  - - 0. 13 0. 02 0.1

 ExResp2 0.403 0.034 11. 61 0.246 0.4 6 0. 4

 ExResp3 0. 36 0.040 13. 36 0.311 0.  0.6

 ExResp4 0.406 0.046 . 0  0.14  0.3  0. 2

 ExResp  0. 1 0.043 13.6 4 0.31  0. 63 0.6 3

c)
2

v)

 ExIntel 0.  0.041 1 .061 0.602 
c
  0. 1  

v
  0. 66

 ExDiss 0. 3 0.043 22.  0.  
c
  0. 6  

v
  0. 11

 ExResp 0.  0.042 24. 36 0.  
c
  0. 2   

v
  0.36

  t-value > 2.   .01
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