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Abstract

The purpose of this research is to analyze the word use and grammatical patterns

in English advertising headlines in Thai-English magazines and to compare the results

of the analysis with linguistic characteristics found in English magazines. It also

compares the strategies of the use of words and grammatical patterns in English

advertising headlines with the kind of products advertised in the above mentioned

magazines.

The analysis is based on 100 English headlines in the Thai-English magazine called

“Kinnaree” in 2006 compared with 88 English headlines in the English magazine

called “US AD REVIEW” 2006. These data were categorized based on use of words

and grammatical patterns and tallied for frequencies.

The results reveal most of the word use and grammatical patterns in English

advertising headlines have both similarities and differences in strategies. It was found

that most of the linguistic strategies related to word use: rhyming, repetition,

figurative language and foreign languages were frequently used in both magazines,

However, a lexical rule violation occurred only in English magazines. The results show

the usage of grammatical structures, including parallelism and structural rule violation.

In addition, it was found that the strategies in English advertising headlines varied

according to the kind of products advertised in Thai-English and English magazines.

Keywords: Word Use, Grammatical Patterns, English Advertising Headlines
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wzlumarlasunnesengseedengs
LU mnﬁagawmﬁ’ﬂmﬁmﬂ “fiberlutionary”
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Jias1zilddninannisadeatny Tawns
saNALENA8 A UTRIANIN “fiber” INAY
“evolutionary” usliwudayadnuurilulawan

a o

medenguevinemazdoysnldluniside
prafiTwubiisons i FEITelinunal

Tuwalasanilneansnsing-Songs

sauluderasdsnmsldguuumslensal
Tumelzsannsdangeludneaisaening-
DINOMUATHANEITAEDINE wugﬂuuuﬁﬁ
snsuziiraulald 2 Uszian ds n1sld
Tassasvaurunaznisazidanglisinsal qn
(Cook, 1992: 131-136) lnaalitefidau
Tavurdr9: 14380195l ulayunTiiigy
Tasvasnmileuiu laegidonunsldlaseaing
suwluiFassesnisléguruulurdiounna
wazdasaiad Tuwiawilasuiaiedongs
anslnsuazdonge sesetrelud my recipe

for living, my history 3@ Healthy...Fresh...

Clean...Safe and...Very Deliciousssss LHNY
maldgdauuluynumiiansluzesingwiniu
l#un From Day... Till Night... lnaf3de

fuilsgiudn eradumazlaseadsywuma
Hunsldmezesainy wiavilasangulneg
Havnsdennulinsedssifiudslafonldywon
2aarseaN U lasan

uananiiy Weludneasnslne-sengw
wazfinpananimdengy wunisldguauulu
Uszloauanian (Ufwen) deil We serve more

than food. We create a memorable

experience for you. %38 You can talk about

it. You can think about it. &un1sldgUauiu

TugsloanuTulssloaadsaasatesaliyl

Be powered, be in the lead experience the
New BlackBerry 87009™ with AIS PushM@il
%39 ULTIMATE GOAL Shape the face of
the new world. IMMEDIATE GOAL Make it
through the next ten minutes. §3F8a9LNAIN

nadsmsléguauuludssloaddsiunmadou
Tzwanzevinewuidusuaudes lasdive
Fuflguinluimusisuvesingasliduuie
anwiugpuludnsuznsdalasnse dnazyalu
snwuzifiausaution waluimusssuewsiu
eyaludneuriinaslasanannideseonis
vantilamheclsifieusclonivaegiiu

AansazaInalbgaTiny Ae n1Iazida
nglwensal dafunsldlaseairedszloals
gnéipsmamanlisnsal TuswAdoilawunis
azifianadnuliennsal 1dun Budget Speciall
Foazihunisadufifuanslaseasrsuinad
anUndmldlunimdongy fs Araudn
(adjective) + AN (noun) walulzsanléting
i unduduidiisuandseifufiaznannis
ouudFaiudmaudminunas Wunisadui
fugssmuniumaudnidofiosauniuaiy
Wuzeaivssnmndonguudivudn samand
Laivh iR nhRaunfAmsrzdsingluaaiunisal
oammlzsan iiiiaanniiniaula

uenandl 3 nnisiidnlawaindiiis
m3sdsumlasan Tagdsnsdenldeluniind
Tensaffisnsluanunddedugluuowilenes
matauAtunE andsgedeyaluiineans
M lng-Sanguin Purely GAYSORN 1Hun1s
wanslFiAuionsldadn “GAYSORN™ Tu
ansuzpImAuANT watlasund “Purely”
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Fardueiaual (adverb) azviwtinfiveie
Aaudni Fudunsuaaeliiiunisldduin
Foamzliaglugaasmamudnd (adjective)
WisuaasamiABuauuuatussguini
w3 dumailinailasanasgaamgel
iaarnala

ndayalulzsannimdinguusedongs
1#wn Looks Like White Bread. Feels Like
White Bread. Tastes Like White Bread.
dunsldduvuazdmisangy lasdnlasg
wdrindedrentmeluleednldtulasuni
Ysesulsifianudrduaninuiadunisdou
vianandegeuiielaenss nsazdluibes
209138z Usesuresdanulasanaliin

LY

Twnsal wazfdsumaifdulasumay
agudrirfinsazdszsuiduidnlanseiu
il Wunsvildnailzsanazganifdi

walinaauauladnuiu

Tulasannudenguuesdengeilaseasne
Alallguszloaudviguiiidulsclon Taanasld
Snusininafuninyssloauas Sndeevang
NAWNTA (full stop) agﬂiﬁwﬁﬂm U Garlic
Breath. Just for the two of you. 39 Smooth,
sensual technology with power that never
quits. LHun1sdenIosanuaulaangsiuludn
wuumitla

ndeyaiidiasieildonandrediu av
iulgdwaiinuanzeslasuiuuuiifizluoy
Twnsallaidn® avviligduazgaaanidn

= 1

milAnanaula niesrununiulvsiie
mardilaniaindeanalianysaliiald

' °

Tasanfianuiiauladeiu e lvis uans

Y

guwm 1Snyangd

Haaruniaanslulasurvinlilasuiiin
UsznsamAsedu §idsuiiniscluafigndas
Aoarls uiFadoulassainiuvuangdlag
mangeuial3egudvinlaseaiefniala
Usngitufistifugule §i3eunmieadsd
anu3isleafignieiierimiinivesidou
wazfsuneia

WeaRanTawazaIn1IAnsnsldfuay
stuvunielasinsalluniaialasuiniy
genguludlneaisnielne-senguuaringais
nMedenge wuindinsidnaisaulnainiion
M uasiflafianTanwazaan1Tiasinadsa
wuflanuaeiustg e duneaia
wuAafiaudlunnsusinglaidnedu FevinTi
swsadudsgliin filsumailawsuni
TugnlanazYusenuazazJuanldvann1sideu
wiaslasanluuuaiieiu iiiduanudy
gnaTeeE BN uananty WeRe1san
unumassnEsengeidunsnatswmiafu
My ATesauiilan Aesiudiiwiaw
Tasannssengeluineansiag Anin wie
nsdsulasunnissangeluusunasYusen
wIauSunazYuaniazfinsldnaitaulvalu
mMIdsuiifunssingmiieaiu

ag1slafimn nasldnaisnasldeuary
stuvunishinsalluwiailzasannisily
dasa1saslne-senguuazinea1sn1sn
Songe wuidianauanssiusgiieluiEeses
maazlangnslddn maldgaunuluymunid
waznsldgUauuludstloaddetinednidos

v a

@ ifuwmazirdeyaiivandefisuaubiiie

@ o

we) lapapaARaviuuuIARINANaINIg
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mswSguigumsisama:suuumvbemsailuwmiolusnnmesvnguludnearsmslng-svnquia:aaesaIsn 118nne

a0 % 1

Sausssnfidriugdonaliaulugonniisianu
Fedlanwmiidreonusinisldnsidieiy au
ANBULWYANTINTBINIET 2 Usens i
MEAEAS30 nSeAad (Trudgill, 1983: 14) 1§
na1ly Ae fntiiluniTadedurusnInng
fopnuazfiunumifusilideyaivaiuiya 5
FnuaursswgAinssnnneniesseiouliiu
feanuduiusagnsusnlioanseninenmenuas
foan v l¥nsddninadadennuas donuisl
fndwasian1E1fBULABINY FoAARDINL
SNNAFIUYDY B1T85-295W (Sapir-Whorf

hypothesis) a1n%iv&8 Sociolinguistics: An

Introduction to Language and Society
(Trudgill, 1983: 26) WaLN1INEITNTDIDY
m‘mLLa:i’ﬁuuﬁﬁuTuwﬁdﬁamaoga (Yule) %o
“The study of language” (Yule, 1985: 195-196)
deanddunmuanisuasiiinmasiiou
Tiudsunumzesdsiindasunedean tufs
AnsnazesdonNiiisanim

Tuigaanadinisduuniailasuniniy
Yrzinvasdudilflasanveeniaiilasun
nmudanguluilnuansaislng-senguuay
fnpansamndonquagulddamaesialud

15197 2 nadimsdsuniaslasanaudssinsesiudfldlasanassniailasunaissenguly

frgansn s lng-senguiaziasasmesengs e = dasasmming-angs, o = dAUaNT

AH1DING )
nadsnsle
UsE MDA msldian msiflasea¥relennsel
i A [msazdia siauu M5
MANAN | MDY | awwatl | ging ngns 3”1'“;‘“ Tu asidiang
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no | 8 |ne| o |ne n| o |vo| o |vo| o M| B | MB| B
Woitwazzedd | /| /| /|- | - I L 2 2 RV (R (R
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LATDIRID WAL / /-7 - o T T e A /-] -
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s wIeaN | /| /| /| 1] S V2 e I A 2 B
LRZEN
vw daqreaiw | /| /| /| -]/ S e e e A A N A N
uazgunIninne
U3nN19 Y2 A A BV A L= -L -] -
Tawananniiu A A V2 V2N e e I A N S A
wanTeeus | /| /| - | - | - 2 I R A I
LazaUlIENaY
HARAUTIL A R VA B S V2 S 2N A A R
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