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Abstract
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Personal branding in business needs a plan. The study demonstrates that it begins

with core competencies, expertise, or differentiation, and then defines a unique value

position by managing relationships between roles, standards, life style, career success,

and personal marketability. When the personal brand is determined, the target

market can be reached through marketing medias. Personal branding creates

confidence, reliability, and pride. It has been widely promoted for various businesses, such

as entertainment, communication, and fashion design.
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