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The purpose of this research is to compare customers' brand awareness,
satisfaction and buying behavior toward the MCI-Draka and Thai-Yazaki low voltage
power cable in Thailand and Singapore, as well as to study the relationships between
customers' brand awareness, satisfaction and buying behavior with independent
variables such as type and size of business as well as demographic factors of the
target group.

Survey questionnaires were used to collect data from 400 customers, using
multi-state random sampling from employees of electrical contractors and sales agents
in Thailand and Singapore. T-test, one way analysis of variance — ANOVA, Chi-square
test and multiple regression analysis were employed for data analysis.

The results of the research could be summed up as follows :

1. The reputation of the producer and the standard of the factory and
cables have difference level of influence on brand awareness of customers in Thailand
compared to Singapore. }

2. Product quality, distribution and price have difference level of influence
on satisfaction of customers in Thailand compared to Singapore.

3. Demographic, type and size of business are important variables which
have difference level of influence on the buying behavior of customers in Thailand
compared to Singapore.

4. There is no significant linear relationship between buying behavior with
type and size of business, demographic, b_rand awareness and customers’ satisfaction

in both Thailand and Singapore.





