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Abstract

Current era of globalization spread more affluent. Make the rules and reduce barriers to
access international markets. Result in international competition more severe. The flow of capital
pressure caused by the product life cycle shorter. The business will keep growing and sustainable, it is
the innovation that occurs within the organization, otherwise business will be occupied a market share
of business competitors, so innovation is much needed to cause stability of long-term business as well

as a sustainable competitive advantage.



The Thai entrepreneurs to create the cultural atmosphere in order to create innovations.
Emphasis on trade for new methods of work or improve how they work. Creating a vision of an
organization that focuses on the changes also Thai entrepreneurs must know the capabilities of
their own will to innovate how variations do to make a difference in the business, enabling consumers

needs. have complete and will cause the ability to compete with business rivals.
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