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Abstract

This paper involving in the Behaviours and Satisfaction of Customers in the services of
Bangkok bank Company at University of the Thai Chamber of Commerce (Micro Branch). The
objectives are studying in customer’s service behavior and customer’s perception in five service
types include banking services, building and atmosphere, officer's services, technology, and
advertisement. This paper distributed 200 questionnaires as a tool using Accidental Sampling
method and processed the result by SPSS program. The results are shown in the form of
percentages, mean ,standard deviation ,t-test ,one-way ANOVA and chi-square at the significance
level of 0.1

The results are as follows :

1. The most samplings are female around 20-30 years old who have bachelor degree.
Most of them are still learning in University and have income around 10,000-20,000 baht per month.
Almost sampling is using Deposit-Withdrawn services with 1-2 times per week with 1 transaction /
time at the counter within 11.31am through 13.30pm. This micro branch is closed to living place is
the most reason that customer uses this service.

2. For user acceptance, there are high level of user satisfaction in banking services,
officer’s services, and technology. By the way, the building and atmosphere, and advertisement are
in moderate level.

3. The satisfaction level of customers using banking services of Bangkok Bank Public

Company Limited(Micro Branch) by the customer’s personal factors,it was found that
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Customer with various gender, there are no different satisfaction level in banking services
except building and atmosphere.

There are no different customer acceptance level in using banking services in all ages.
Customer with different education level have differ acceptance level in technology and
advertisement but all same in other services.

There are different customer satisfaction level in most services except building and

atmosphere.

L 0O 0D O

Various income range customers have same perception level in banking service, building
and atmosphere but differ in the rest of services.
4. The Behaviours of customers in the services of Bangkok bank Company at University of
the Thai Chamber of Commerce (Micro Branch) by the customer’'s personal factors,the result
showed that
U sex depends on reason for using services.
D Ages related to frequent to use services, range of time ,number of services at counter
and reason for using services.
L Education level associate with range of time and reason for using services.
O Job description is consistent with frequency of using services, range of time, number of
services at counter and reason for using services.

Q Average income per month related to range of time and reason for using services.

Keywords : behavior , satisfaction
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