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Abstract

The objective of this research is to study Design Strategy in Printed Media Advertising, which
focused on many issues regarding how to create a printed media such as the importance of printed
media, the principle and component of art for printed media, the procedures of how to create a printed
media, the tactics of how to create a printed media, the qualifications of a designer of a printed media,
and the trend of printed media. The methods of collected and organizing the information related to how
to create a printed media are collecting from the (primary) information, which is from Thai and foreign
documents, textbooks and articles. | interviews with some experts and professionals are also being
the data for this research. Therefore, this research is analyzed from two parts of information, which
the results of the research are follows :

1)The importance a printed media: a printed media is very important because it can publicize
information and news in many types of media, can focus on specific group of people. A printed media is
also low budget for the owner of goods and service to use. Moreover, a printed media is consistent with
human behavior, which is ways their read a book or magazine.

2)The principal and component of art in how to create a printed media: the “Art ” is important for
a printed media because it make a printed media being in good pattern. “ Color ” is the most important
which use for attracting people attention. Focusing on location and shape of a printed media will make
a printed media be outstanding. Studying art can help to create an interesting printed media. And the last
important thing about the “Art ” is the way their use its.

3)The procedures of how to create a printed media: it starts from collecting information,
analyzing a main target by using “ psychology ”, studying business competitors and cooperating between
colleague.

4)The tactics of how to create a printed media: using “pictures” is the best tactic for designing
a printed media because pictures effect with human vision. Making a printed media being colorful, using
a new method which is new and it has never been used or it is unexpected is the must thing to do.
An important thing for the tactic of how to create a printed media is to create a feeling of desires to the
target.

5)The qualification of a designer of a printed media: first, a designer of printed media has to
have many kinds of knowledge such as art or marketing and always open his/her mind for any new
creation. The designer should be a good observant and analyst and try to determine the problem from

a little issue to a large issue in order to practice working procedurally.
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6)The trend of a printed media : the trend of a printed media will be variety and the trend can
be divided to many specific groups and can focus on the target. Also using the new technology or the
new tactic can help to create a printed media being effectiveness, so a designer of printed media should

be interested in and study for the trend, and always try to develop yourself.

Keywords : Created and Printed Media Advertising
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